S

271 o K] 21 A

AOI1&4 : =4O

E]

=4

opA| e

NCS

=FAA

H2F

sy — =
STTTT

NERED)

02. ZBS2A-AF

01. 7|ZALR

01. OFAEH

27|zl

=

01

AR

01. Atz

02. ZEZHME g

=

¢}

UTERERN
x| Bto 2 M,

Ml

—

S|

—

[

Ozl

el A H 2o

ferell 283t oz

- ST 2=t

k

to|

r

| 7|odets

oI-I_‘||O

|2 MAH2=

o

OIEZNY =d 2t O

| XM=z S

E|

T A
g SHESED

Tax|4l

AH|XF M2
oA e =
HYE 712
OAIE 2K

O O O O O O O

=2

STP(Segmentation, Targeting, Positioning)
SN oA HFLIAOIM(IMC, Integrated Marketing Communication) 71
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